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Online advertising revenue

in calendar year 2016
VALUE (BN PLN) & GROWTH (YTY)

3,179 3,625

2015 2016

MARKET SHARES

MAIN CLASSIFICATION
TOTAL - SHARE (%) AND GROWTH YTY (%)

2015 2016 Growth

Display 48,7% 50,2% +17,5%
SEM 33,8% 32,3% +8,9%

Class. & Dir. 12,9% 13,3% +17,9%
E-mail 4,3% 3,9% +1,1%

DETAILS - SHARE (%) AND GROWTH YTY (%)
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ADDITIONAL CLASSIFICATION (2016)

o GROWTH
SHARE (%) YTY)
Mobile OO 23,5 +64%
Social
media gl\g 13.5 +31%

* Additional classification is included in main classification.

AD SPEND BY SECTOR
SHARE IN 2016 CY (%)

Retail

Automotive™*

15

Telecommunications
Financial services

Food*

Media, books, CD, DVD**
Beverages, liquor*

Aggregated
Free time data
Computers, electronics™*
*FMCG

Hygiene, beauty™
Real estate**
Clothes, additions™*

6
6
5
5
4
4
Leisure, travel 4

Pharmaceutics 3 ** DURABLES
B2B services

HH equipment, furniture, deco**
Education

HH chemistry*




